
From: Ted Goudie, NKP Medical Marketing ted@nkpmedical.com
Subject: Can prospective patients find your website in search engines?

Date: October 29, 2020 at 12:00 PM
To: Ted Goudie ted@tedgoudie.com

 

Welcome to your first day of our email course on digital marketing for medical practices. 

We're NKP Medical Marketing, and we've been working for medical practices for more
than 15 years, helping them grow their practices through digital marketing. Let's get
started!

Does SEO matter to your practice?

In a word: yes.

Optimizing your site for search engines helps more people see you when they are
searching for the types of procedures you offer. We've found that ranking first for a
particular search term can drive eight to twenty-six new patients per month - or more. 

How to increase your search rankings

It's important to look at SEO as a long-term investment that will grow over time when
implemented properly. 

It requires constant adjustment to match changes made to the algorithms that search
engines like Google use to determine rankings, and there are lots of ways that things can
go wrong. 

Search engines are continuously changing both how they are evaluating your website and
how they are ranking your website, including:

Weighing the links coming into your website
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Weighing the links coming into your website
The coding and structure of your website
How your website performs on mobile devices
The loading speed of your website
The content of your website
Your overall online presence

Because of the time commitment and specific knowledge required for long-term rankings
success, you're going to want a partner who understands your goals for SEO efforts and
how to achieve them for sustainable success.

Selecting the right partner is key. We've got much more information on our website that
will help you identify the best company to partner with for SEO:

SEO for Medical Practices

Coming up tomorrow: convert more website visitors with live chat.

Thanks,

Ted
--
Ted Goudie
Marketing Director
NKP Medical Marketing Inc.

PS - Make sure to add this email to your address book to receive all emails in the series!
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From: Ted Goudie, NKP Medical Marketing ted@nkpmedical.com
Subject: How important is the design of your website to your patients?

Date: October 31, 2020 at 12:00 PM
To: Ted Goudie ted@tedgoudie.com

 

Your website is the first place that most potential patients interact with your medical
practice, so it's vital that your website reflects your practice and unique branding.

It's critical for your website to resonate with your specific audience - your geography, your
demographics, etc. 

A design that focuses on user experience is critical to the overall performance of your
website and will bring you more new patients.

Are you using a templated website design?

That might not be the ideal experience for your patients.

To maximize the amount of leads you get from your current website traffic, your website
should be customized to your practice so it can meet the needs of your target patients.

It can be hard to keep up with all the latest technology & design best practices. 

It's also increasingly important to have a website that is accessible and responsive across
all smartphones, tablets, and other devices.

NKP Medical Marketing has extensive experience designing custom websites for 1,000+
medical practices over 15+ years, so we've learned a lot about what works on a website
for a practice like yours. 
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To learn more about designing successful websites for medical practices:

Medical Practice Websites

Coming up tomorrow: Why is social media important?

Thanks,

Ted
--
Ted Goudie
Marketing Director
NKP Medical Marketing Inc.
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From: Ted Goudie, NKP Medical Marketing ted@nkpmedical.com
Subject: Should you be buying digital ads for your medical practice?

Date: November 2, 2020 at 12:06 PM
To: Ted Goudie ted@tedgoudie.com

 

Digital advertising is critical to growth

Have you tried digital advertising to attract new patients to your practice? 
Was it pay-per-click (PPC), display, retargeting, or social media advertising? 
How was the ROI?

While SEO is the key long-term website strategy, digital advertising can bring you more
patients today, and it doesn't require a huge budget. 

It has to be strategic to generate ROI, because broad campaigns can burn through your
budget very quickly.

Planning for success in PPC requires analysis of:

A detailed overview of your market
What your competition is doing
What has worked in the past
What sets your practice apart as a leader for your target market

We know of plenty of surgeons with great stories of results from their PPC campaigns. 

One of our favorites is the "51 cent facelift", which was the total cost of acquiring the new
patient through PPC.

Looking for more ideas how digital advertising can help your practice?
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Digital Advertising Opportunities

Coming up tomorrow: Online reviews drive revenue growth. Your online reputation matters
- a lot.

Thanks,

Ted
--
Ted Goudie
Marketing Director
NKP Medical Marketing Inc.
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From: Ted Goudie, NKP Medical Marketing ted@nkpmedical.com
Subject: Target potential patients based on where they've been...

Date: November 15, 2020 at 2:05 PM
To: Ted Goudie ted@tedgoudie.com

 

"Meet people where they are."

That old adage is still a viable marketing strategy today.

The smartphone we all carry in our pockets & purses is packed with technology.

It knows where we are at all times, and that information is available as targeting criteria for
digital advertising campaigns.

This type of targeted advertising is called Geo-Fencing and it is a great way to meet
potential patients where they are. 

Mobile phones provide a unique view into user behaviors, frequently visited locations,
home and work habits, interests, and much more.

Every mobile phone has a unique device ID number that is anonymously associated with
the carrier of the device. 

Geo-Fencing takes advantage of that by monitoring the location information associated
with each device. 

This information is compiled by third parties, stored on the cloud, and made available for
marketers to leverage by targeting consumers through their devices.

Where do your potential patients spend time? 
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Where do your potential patients spend time? 

It's not just real-time locations that can be used for targeting; location history of up to 12
months can be used.

We work together to draw polygons on a map identifying physical locations to track.

We'll target ads to any device that has visited that location in the selected time period(s).

We can also expand the targeting to devices on the same home network, expanding the
reach of your ads beyond just phones onto all devices in the household.

Combining the physical location of a device in real-time with the history of where it has
been allows unlimited targeting possibilities:

Target phones who have been at your competitor's office? Sure.

Target phones who have shopped in stores that match your ideal client interests and
lifestyle? Sure.

Target phones who went to a specific social event near your office 3 months ago? Sure.

The possibilities for reaching your potential patients are endless.

Download our Geo-Fencing product sheet for more information:

Geo-Fenced Digital Ads

Coming up in a few days: why mobile-first website design is becoming a thing.

Thanks,

Ted
--
Ted Goudie
Marketing Director
NKP Medical Marketing Inc.
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